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ABSTRACT 
 
Spa industry has been growing quite fast in many parts of the world, including Indonesia. The 
prospect of spa business is still very positive and wide open. There are many varieties of spas offered, 
such as day spas, hotel-based spas, resort spas and destination spas. Regardless of the type of spa, most 
spa operators provide massage and nutrition related services. GY Spa, one of the best spa operators in 
Jakarta offers several spa packages which include body massage, body treatment, body scrub, face 
massage and aromatheraphy. This research aims to find the correlation between the demographic 
segmentation and the consumer satisfaction towards the spa packages in GY Spa. Based on the research, 
it is found that education, occupation and nationality have no correlation toward the consumer 
satisfaction, while age and gender shown to have correlation. Female and the younger customers are 
more satisfied with the spa packages offered by GY Spa. 
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ABSTRAK 
 
Industri spa telah berkembang cukup cepat di berbagai belahan dunia, termasuk Indonesia. 
Prospek bisnis spa masih sangat positif dan terbuka lebar. Ada banyak jenis spa yang ditawarkan seperti 
day spas, hotelbased spas, resort spas dan destination spas. Terlepas dari jenis spa, kebanyakan 
pelayanan spa memberikan layanan pijat dan gizi terkait. GY Spa, salah satu operator spa terbaik di 
Jakarta menawarkan beberapa paket spa yang meliputi pijat tubuh, perawatan tubuh, body scrub, pijat 
wajah, dan aromaterapi. Penelitian ini bertujuan untuk mengetahui hubungan antara segmentasi 
demografi dan kepuasan konsumen terhadap paketpaket spa di Spa GY. Berdasarkan penelitian, 
ditemukan bahwa pendidikan, pekerjaan dan kebangsaan tidak memiliki hubungan terhadap kepuasan 
konsumen, sedangkan umur dan jenis kelamin terbukti memiliki korelasi. Perempuan dan pelanggan 
muda lebih puas dengan paket spa yang ditawarkan oleh GY Spa. 
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